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JOB Description - PMToffice - Cross-cultural Consumer Insight Intern
	Basic Information

	Job Title
	Consumer Insight Intern
	Job Level
	Intern

	Job Sequence
	B1
	

	Direct Supervisor
	Baijun Xu
	Subordinate Positions
	/

	Prepared by
	Baijun Xu
	审核人
	

	审批人
	
	生效日期
	

	Position Objective
	1. To act as a bridge between headquarters and overseas users, ensuring seamless cultural and linguistic alignment to enhance the quality and depth of user interviews.
2. To support the smartphone business unit by uncovering potential product value points and scenario-based needs through user insights.

	

	No.
	Key Responsibilities (Listed in order of importance)
	KPIs

	1
	Cross-lingual User Interview Support & Simultaneous Interpretation: Provide real-time translation (Chinese & target local language simultaneous interpretation) during overseas user interviews, ensuring accurate language conversion aligned with cultural context. Assist in overcoming language barriers to gain a deeper understanding of user feedback. Learn and apply user interview techniques (e.g., open-ended questioning, probing, non-verbal cues observation) through the translation process to uncover users' underlying needs.
	Completion of interpretation tasks for interviews, with an accuracy rate ≥ 90%; Submission of a learning summary report on interview techniques.

	2
	Consumer Insight Report Assistance: Organize interview videos/recordings, transcripts, and other materials to assist in compiling user insight reports.
	Support the output of 1-2 user insight reports per month.

	3
	Local Culture Interpretation: Independently produce cultural insight reports based on an understanding of the local culture, consumer habits, and social environment of the assigned country.
	Independently output 1 cultural insight report for the assigned country.

	

	Qualifications

	Education
	Minimum Education
	Full-time bachelor's degree or above

	
	Major
	Not specified

	Language Proficiency
	【CRITICAL】 Native (or near-native) level of Chinese AND native-level proficiency in target market language
High-priority languages: Hindi [India] + Arabic [Iraq]. 
English can be used as a working language.

	Knowledge & Skills

	Computer Skills
	Proficient in using MS Excel & PowerPoint.

	
	Professional Knowledge/Skills
	Not specified in detail

	Experience

	Professional/Industry Experience:
	Plus 01: Prior experience in translation or simultaneous interpretation is preferred.
Plus 02: Internship experience in market research/user insight/business analysis/strategic consulting is a plus.
Plus 03: Internship experience in the 3C consumer electronics industry is advantageous.

	Competencies & Attributes

	1. Curiosity about consumer insights and a drive to explore the "why" behind user behavior. Ability to research and interpret information from various channels regarding specific user study questions to form independent understanding and conclusions.
2. Outgoing and energetic personality; enjoys interacting with people and exploring different cultures.
3. Clear logical thinking, strong team collaboration skills, excellent communication abilities, a high sense of ownership over projects, good time management, and a strong commitment to meeting deadlines.

	Other Requirements

	1. Work from the office 2 days per week.
2. Office location: Shanghai or Shenzhen.
3. Onboarding Time:
  - Hindi (India) - Shanghai: Before Week 2, November 2025.
  - Arabic (Iraq) - Shenzhen: Before Week 2, November 2025.
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